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Product Profile

Product Name:
Wonderkids Ink

Product Description:

A fashionable children’s clothing boutique that was created for and inspired by the idea
that children can be stylish and trendy, while still embarking on their every adventure. We
are a company that creates unique outfits for children that are designed by you with your
child in mind. We appreciate those who choose to pass down their love for fashion to the

special little ones in their lives, which is why we also offer customers design and
customization options.

Consumer Benefit:

We offer Fashionable quality children’s clothing that offers customers the opportunity to
customize their own products.

Target Audience:
Parents between the ages of 24-30 with young children (kids), young professionals,

trendy, fashionable, hipsters
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Promotion Ad #1

Sales Promotion Technique

I am offering a $10 off coupon on a
WonderKids purchase of $30 or more.

Opportunity/Need/Problem

This promotion technique provides
customers the opportunity to get a great
immediate discount on new product, thus
generating consumer interest.

Target Audience
Parents between the ages of 24-30 with
young children (kids), young professionals,
trendy, fashionable, hipsters

Sales Promotion Objective

'-' My promotional ad’s sales objective 1s to

introduce my product to generate product
trial, customer interest, and raise brand
awareness.



WONDERKIDS, Promotion Ad #2

Whimsical clothing for their every adventure Sales Promotion Technique
Create magic of your own I am itroducing the Wonderkids Magical
Sea tor o anle f e et ahont catemt bl ption Sweepstakes, while also offering a $10 off

coupon on a purchase of $40 or more.

Opportunity/Need/Problem

This promotion technique gives customers
the opportunity to enter a sweepstakes for
the chance to win fabulous prizes. There 1s
no purchase necessary.

Target Audience

Parents between the ages of 24-30 with
young children (kids), young professionals,
trendy, fashionable, hipsters
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. Sales Promotion Technique

This promotion introduces a loyalty program
and 1s informative of the features and benefits

the customer would receive upon joining.

Create magic of your own

Opportunity/Need/Problem

A loyalty program give customers the
opportunity to receive great benefits the more

they shop at Wonderkids.

Target Audience

Parents between the ages of 24-30 with young
children (kids), young professionals, trendy,

fashionable, hipsters
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Tarn Poinls:
Tarn s1o for every 75 points carned

Gain Txclusive Access
To private sales and

"Tvents
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Sales Promotion Objective
My sales promotion objective is to create
awareness and entice customers to sign up for

the loyalty program. This promotion is aimed
toward generating future repeat and multiple
purchases, in addition to creating brand
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Surprise reward:
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Promotion Ad #4

Sales Promotion Technique

I am introducing a specialized Spring
collection sale, in which the ad incorporates
a coupon that can only be used online.

Opportunity/Need/Problem

This promotion technique offers customers
free shipping plus 20% off of their online
purchase of $40 or more.

Target Audience
Parents between the ages of 24-30 with
young children (kids), young professionals,
trendy, fashionable, hipsters

Sales Promotion Objective

My promotional ad’s sales objective are to
raise awareness of online product, create
customer engagement in online sales, and
generate interest in new product.




Trade Promotion

Bill Back Allowance

Trade Promotion Objective

Obtain an in-store consumer promotion for the WonderKids brand

Trade Promotion Technique

This technique encourages retail brand activity in-store. The retailer
must perform the request and submit proof of engagement prior to
recelving payment.

Trade Promotion Specifics

Retailer must set a focal WonderKids display within the children’s
clothing section in their stores. For every month the display 1s up,
the retailer will receive $250.



